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Adikavi Nannaya University, Rajahmundry
Department of Commerce and Management Studies
Syllabus for pre-Ph.D. Examination
Paper |
Sub: Recent Advances in Management Studies and Research Methodology
Common for All

UNIT-I (Recent Advances in Management Studies)

Increasing remote and flexible working environment — Team building — Employee
engagement — 360 degree performance gdppraisal system - Talent Management —Customer
Relationship Management —Retailing —supply chain management —service quality

UNIT-II (Recent Advances in Management Studies)

Technology driven organizations — Increasing corporate social responsidility —Financial
services —Factoring — Securitization — Merchant Banking — Financial Inclusion -
MicroFinance models — Women Empowerment - Fintech

UNIT -I1I

Meaning and significance of research - Types and approaches to research — research
problems — source of research problems — Methods of identifying research problem —
Formulating a research problem — Research design —Elements of research design.

Data collection — concept of data, primary and secondary data —Methods of collecting data —
observation —Interview and questionnaire —Measures of central tendency — Measures of
dispersion —Simple correlation and regression analysis

UNIT-IV  * : ' y

Concept of Sampling — Sampling methods — Null Hypothesis-Alternative hypothesis-
procedure for testing of hypothesis-parametric tests vs non parametric tests-Test of two
samples —Test of differences between mean and proportions of small and large samples — Chi
square test of independence and gocdness of fitness — Analysis of variance.

UNIT-V
Research ethics- ethical issues-publication ethics-plagiarism-use of plagiarism scftware-

problems lead to unethical behaviour-predatory publications.

References

1. Mark Saunders, Philip Lewis, Adrian Thernbill, Research Methods for Business Students,
Pearson,ND

2. Churchill, lacobucci & Isracl, Marketing Research: A South Asian Perspective, Cengage, New
Delhi 3. C.R. Kothari, Research Methodology, New Age International.

4. Carver & Nash, Data Analysis with SPSS, Cengage, New Delhi

5. Alan Bryman & Emma Bell, Business Research Methods, Oxford University Press.

6. Donald R. Cooper & Pamela S. Schiadler, Business Research Methods 8th Edition, Tata McGraw
Hill.

7. K.V.S. Sarma, Statistics made sample, do it yourselfon PC, Prentice Hall.

8. V P Michael, Research Methodology in Management, Himalaya, Mumbai
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Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies, AKNU
Pre-Ph.D Examination

Sub: Recent Advances in Management Studies and Research Methodology

(Ccmmon for all)
Max Marks: 100

N.B. Attempt either and or questions, each question carries 20 marks. -
1).a. What is talent management? Explain its importance in the organization.

(Or)
b. Define customer relationship management? Explain the functions of CRM.
2).a. Explain the concept of financial inclusion in detail.
(Or)
b. Write a detailed note on factoring.
3).a. What are the various types of research? Explain.
(Or)
b. Distinguish between correlation and regression.
4).a. What is sampling? Explain different sampling methods.
(Or)
b. Write a note on chi square test for goodness of it.
5).a~; What are research ethjcs? Explain the is’s.ues‘ involved in research gthics.
(or)

b. Discuss the concept of plagiarism in detail.
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Adikavi Nannaya University, Rajatﬁahcndrévaram
Department of Commerce and Management Studics
s Syllabus for pre-PhD Examination
Paper 1l (Privank ) (1770 3001 )

Human Resource Management —
Unit -1
introduction meaning and role of HRM: principles of HRM: Advances in | [RM: challenges: ethical aspects
of HIRM.

¥

Unit -2
Procurement: Recruitment and selection HR planning concepts factors influencing Hr planning Hr planning

process: JOB analysis recruitment and selection: tests and interview technigues.

ingt -3

Iraming and devclopment - need process methods and techniques evaluation. management development
evaluating employes p rformance career development and counseling.

Unit -4 !

Compensation — concepts and principals: influencing factors: current trends in compensation  methods of

nayment incentives and rewards.

tinig -5 - " .
: : s

Lmplovee cngagement, - employee participations in decision making - schemes of employee participation -

Negotiation and collective bargaining managing know ledge workers. ¥
Reference books:

Venkata Raman C.S., and Srivastiva BK Personnel / Human Resource Management, TAIH,ND
Cynthia D. Fisher & Lyle F. Schoenfeld; / Liuman Resource Management. Wiley India, New Delhi

{9 mm

A DK [ripathi, Human Resource Management: Text & Cases, Wisdom. Delhi
4 Fisher, Manag:ng Human Resource, Cengage, ND
3. N KSingh / Human Resource Management, Excel Publications.

Jynthi - / Human Resource Management, Pearso Education, New Delfhi.

;] &

Fiswaject Pat. nayak / Human Resource Management, Prentic hell of India New Delhi.

8. IS Rao. E<zentials of Human Resource Managemen & IR, Himaliya Mumbai
9. Dwivedi &Agarwal, [luman Resource Management, Vikas, ND
10. R.Wayne Mondy and Robert M.Noe, Human Rescurce Management, Pearson
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Adikavi Nannaya Universitv. Rajahmudnry
! Department of Commerce and Management Studies. ANUR
] Pre-Ph.D. Examination. ......2020
W}MW .
Human Resource Management

Max. Marks 100 Time 3 hrs.

N.B. Attempt any five questions , each question carries 20 marks

O1A) Define Human Resources management (HRM) explain briefly role oi HR .‘*a‘n:\gcr
’ Or
OBy Discuss in nutshell emerging challenges of HRM in the wake of Globalization and augment

snategies facing challenges effectively

0O2A) What is Human Resource Planning. what type of research vou would undertake to plan for Hum

Resources in large business organisation in India

’ Or
Q2B) Djstinguish between recruitment and selection and explain various types interview technigues
8
) 03A) Define development and outline a research design to identify trainink and development needs
s s large higher educational institute s s
Or
(J3B) what is emplovee performance and how do vou evaluate employee performance ?
Q4A) Define employee compensation and how do you arrive at comprehensive cofpensation pachage
for professional working in a knowledge based industry like higher cducation
Or
O4B) Hiriefly explain factors influencing in deciding employec compensation
Q35A) Briefly discuss strategies for meaningful cmployee engagement
\ Or
Q5B) Deflne participatory management and explain brieflv how do you promote employee participatio
Management of your organisation assuming you arc heading a higher educational institution.
1
9
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Adikavi Nannaya University. Rajamahendravaram
Department of Commerce and Management Studies
Syllabus for pre-PhD Examination
Paper 1! (P. ).L.Pravallika, ) ~ ( iglo 0o !_)

| e
Mitrofinance and women empowerment

Unit 1

Overview of Microfinance: introduction to Microfinance, Microfinance concepts, products,
{savings, credit, insurance,). Microfinance models ( Generic models viz. SHG and Grameen), SHCs
- Bank linkages.

Unit 11 "

Gender issues in Microfinance and women empowerment. Role of NGOs in Microfinarce:
Educating and formation of SHGs, Linkages  with Banks & Markets, Liaisoning with Govt. Dept.
Capacity building of SHGs

Unit 1¢

MFls: Evaluating MFls- Social performance -, fund structure, value-added services Transtorming
NGOs into MFIs. Structure of Microfinance Institutions and Constraints on MFI Growth.

Uinit TV

Microtinance instithtions (MFIs),Policies to build inclusive financial systems. Role of MI1 in oftering
microfinance services. -
Unit v ol s : s

5 s
MFls. Policies 1 build inclusive financial systems, Financing microfinance - trends in
commercializing markets, Recent Developments and Trends. Measuring Social Impact & Social
Impact Investing to include Measpring Social Impact Generally and Venture Capital (VC) & SAK
Social Impact Investing. e

Reference book s

1} S. Teki and R K. Mishra,”Microfinance and financial inclusion, Academic foundation
Publishing house, New delhi.2012.

2} Bealriz Armendariz and Jonathan Morduch, “The Economics of Microfinance”, Prentice-
Hall of Indis Pvt. Ltd. Delhi, 2005. .

3) Joanna Ledgenwood, “Microfinance Handbook” :an institutional and financial perspective,
The World Bank, Washington, D.C.

4} Malvolm Harper, “Practical Microfinance” A training Guide {or South Asia, Vistaar
Publication, NAw Delhi.2003.

5) CK. Prahalad, "The Market at the Bottom of the Pyramid,” 2006, The Fortune at the Bottom

of the Py ramid, Wharton School Publishing
) lorritt De fong. et al Edited “Microfinance in Access to Government™ Cambridge. 2008
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Adik.xvi Nannaya University. Rajahmudnry l
) Department of Commerce and Management Studics. ANUR ’
¥ Pre-Ph.D. Examination. ..... 2020 |
Paper Il (P. J.L.Pravallika. 18101001 . |
|
Microfinance and women empowerment I
Max. Marhs 51 Time 3 hrs. :‘
N.B. Attempt any five questions . each question carries equal marks :
Unit ! : ;’
1a) Define microfinance and explain various products of microfinance rt :
Or i
(k)] Briafly discuss different types of microfinance models with examples
Unit i
za) Diefine gender and explain gender issues in microfinance l
Or i
x ) Outline the role of NGOs in promoting Microfinance services to the poor people l i
Lt MHI !1
1) Define Microfinance Institutions (MF1s) and their role reducing poverty !
,"' ‘ Or f
_ 3b) Briefly discuss different constraints for MFls growth 1
s LUnit IV ; ) I
4a) Dizcuss in nutshell MF,I policies in promoting inclusiv: financial system g !
Or ‘ E
RN _ Hew does Government policies support in the g}omh of MFls. '
Vit V i
<y Buefly discuss different SHGs model and SHG - Bank linkages A i
Or 1
M How do vou measure social impact of microfinance? l
' T
: A
- (,/'\_( ¢ e ’
W
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¥t



B2

hups://mail.g(;ogle.convmai w0/

Ft

Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies

Pre-PbD Examination ( Ms, B, Draupati) (10 IOO'?‘)
Paper IT Sub: Services Marketing 1

Unit - 1: Introduction to Services Marketing: Importance and characteristics of Services: Growth

“of Services Sector: Services in the Indian Economy: Services Strategy.

Unit - 11 Consumer Bekaviour in Services; Market Segmentation and Services Positioning:
Service Demand Management Designing and Managing Service Product.

Unit - JH: Service quality Management: Service Quality Audit - GAP Model of Service Quality
- Total quality Services ; keting - Service Excellence, Pricing of Services - Pl ng Strategijcs
Linked to Value Perceptions.

Unit — IV: Service Distribution — Mar;aging Physical Evidence - Internal Marketing.

I'nit V: Customer Relationship Management : Facets and Elements of CRF - CRM Process -
Importance of CRM — Planning and Managing CRM Programme - C oncept of Customer Loyaliy
- Customer Value Assessment — Customer Retention Strategies ~ CRM in services.

References:

I. K.Rama Mohats Rao: Services Marketing. Pearson Education, New Delhi.

2. Valeri Zeithmal and Mary Jo Bunter: Services Marketing. Tata McGraw Hill. New Delbi.
3. Apte — Services Marketing, Oxford University Press. s

4. Bhattacharya: Servies Marketing. Excel Publishers.

5. Christopher Lovelock: Services Marketing. Pearson Education, Delhi.

6. Ravi Shanker: Services Marketing: Indian Perspectives, Excel Publishers.

7. Christian Grenrose: Services Management and Marketing. Maxwell Macmillan,

8. Kenncth E.Clow & David L.Kurtz, Servies Marketing. Wiley India. New Dethi.

9. S.L.Gupta, Marketing of Services, Wisdom Publication. &
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Adikavi Nannaya University, Rajamahendravaram
3 Department of Commerce and Management Studies

Pre-PhD Examination ( Ms. B. Draupati) .
Paper 11 Sub: Services Marketing & CR!
Max Marks: 100 Time 3 hrs.
N B. Atiempt either and or questions. cach question carries 20 marks.

1).a. Briefly discuss concepl o services marketing? Explain the importance and characteristics of
services” ¥t
(Or)
b. Iow does growth of Service sector will benefit business development?
2va. Discuss in nutshell Consumer Behaviour and buying decision process with suitable examples
(Or)
b Discuss the market segmentation and targeting? Explain various market segmentation strategies?
Th.a What is service quality management? Explain about GAP Model of service quality?
{or)
' I Dicuss about pricing of services? Explain various pricing strategies?
: 1) 2 Differentiate betweer internal and external marketing?
(or)
b. Lxplain about congumer grievance recovery strategies?
sy.a Define Customer Relationship Management? Discuss the importance of € RM?
(o}
b. Outline briefly effective Customer Retention Strategics i service industry
5 s

L

s

3 s
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Adikavi Nannaya University. Rajamahendravaram
Department of Commerce and Management Studies '
Syllabus for pre-PhD Examination\
Paper 1L (G. Chandrakala ) (1610200t )

Microfinance and women empowermeunt

Unit |

Overview of Microfinance: Microfinance and financial Inclusion, Microfinance concepts, products.
(savipgs. credil. insurance,). Microfinance models ( Generic models viz. SHG and Kirameen). SHCs
- Bank linkages.

Uit |

Giender issues in Microfinance and women empowerment. Role of NGOs in Microfinance:
Fducating ard formation of SHGs, Linkages  with Banks & Markets, Liaizoning with Goyvt. Depi.
Capacily building of SHGs

Crit 1

MFTs: Featuating MTls- Social performance -, fund structure, value-added se-vices Transforming
NGOs into M. Structure of Microfinance Institutions and Problems MFI Growth.

it 1V

Microfinance institutions {MFls),Policies to build inclusive financial syslems, Role of MFi in ofiering
microfinance services to women for entrepreneurship:

) s s s
Uit ¥

Tinancing, MFI - trends in commercializing markets to source funds by MFL C untvn‘l{nra rv Trends
n MI1 industry. Measuring Social Impact & Social Impact Investing to include A ~uring Social.

Wamen exccutives in MFIs.
Reference books:

17 5 Teki and RK. Mishra,”Microfinance and financial inclusion, Academic foundaiion
'ublishing house, New delhi.2012.

1 Beairiz Armendariz and Jonathan Morduch, “The Econorics of Microfinance™, Prentice-
Hall of lndia Pyt Lid. Delhi, 2005,

W Joanna Ledgerwood, “Microfinance Handbook” : an institutioral and financial perspective,
The Worid 3ank, Washington, D.C.

11 Maleolm Harper, “Practical Microfinance” A training Guide for South Asia, Vistaar
Publicatign, New Delhi.2003.

3) C.K. Prahalad, “The Market at the Bottom of the Pyramid,” 2006, The Fortune at the Bottom

of the P’yramid, Wharton School Publishing ¢
6y Jorritt De Jong, ot al Edited “Microfinance in Access to Government™” Cambridge. 2008
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Adikavi Nannaya University. Rajahmudnry
' Department of Commerce and Management Studies. ANUR
6‘ Pre-Ph.D. Examination. ......2020 —
Paper 11 (G. Chandrakala )
- Microfinance and women empowerment
Mux. Marks 50 Time 3 hrs.
N.B. Atiempt any five questions . each question carries equal marks
Unit | ¥
fa) How financial inclusion is different from microfinance? and explain various products of
microfinance ‘
Or
ih Briefly discuss SHG model microfinance delivery with examples
Lnit 1l )
. 2a) Define gender and explain gender issues in microfinance
i Or
2hy Outline the role of NGOs in promoting Microfinance services fo the paor pecple
Uit 1l ke
s ja) Define Microfinance Institutions (MFIs) and their role reducing poverty |
Or
3by Bricfly discuss different constrtints for MFIs growth
Linit TV
Hda) Discuss in nutsheli MFT policies in promoting inchsive financial svstem
.’. ; . i 3 s " s
8y How does Government policies support in the growth of MF s,
Pnit
3a)  Discuss brieflv  How far women executives are employed in Ml ¢
Or
5h) low do you measure social impact of microfinance?
‘I
N
!
§
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Adikavi Nannaya University, Rajahmundry
Department of Commerce and Management Studies
Syllabus for pre-Ph.D. Examination
Paper I1
Sub: Security Analysis and Portfolio Management
(RAVI SANKAR JETTI, Admin no: 16102002)

S

UNIT I: Financial Markets and Financial Instruments — Capital Markets — Money Markets —
Primary Market Operations — Role of SEBI — Secondary Market Operations — Regulation —
Functions of Stock Exchanges — Listing Formalities. Demat Services-need and Operations-role
of NSDL and CSDL.

UNIT II: Concept of Investment, Investment Vs Speculation, and Security Investment Vs Non-
security Forms of Investment- Investment Process - Sources of Investment Information— Types
of securities in Indian Capital Market, Market Indices. Calculation methodology of SENSEX and
NIFTY

UNIT IIl: Types of risks-Systematic risk, Non-systematic Risk, Fundamental analysis,
Technical analysis, efficient market hypothesis-Portfolio evaluation models-Sharpe’s ratio-
Treynors ratio- Jensen’s ratio

UNIT IV: Introduction to Financial Derivatives — Meaning and Need — Growth of Financial
" Derivatives in India — Derivative Markets — Participants — Functions — Types of Derivatives-
* Differences Between*Forwards and Futures- Pricing of Future Contracts- Hedging Strategies-
Margining System in India- Options Market — Meaning & Need — Options Vs futures — Types of
Options Contracts — Call Options — Put Options — Trading Strategies Involving Options- Put-Call
Parity Relationship- Binominal Option Pricing Model — Black Scholes Option Pricing Model-
option Greeks.

UNIT V: Traditional theory and behavioural finance perspectives. Why behavioural finance is
important?. Observations of behavioural finance theory — Applications of behavioural finance
theory.

References
1. Vasanth Desai, Financial Markets & Financial Services, Himalaya, Mumbai
2. Bhole & Mahakud, Financial Institutions and Market, TMH, New Delhi
3. Preeti Singh, Investment Management, Himalaya Publishers
4. Bodie,Kane,Marcus and Mohanty, Investments, TataMcGraw Hill, New Delhi
5. T.V.Somanathan, Derivatives, Tata McGraw-Hill Publishing Company Ltd.
6. Understanding Behavioral Finance by Ackert Nofsinger, Pearson Prentice Hall, (4th Edition)
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Adikavi Nannaya University, Rajahmundry
Department of Commerce and Management Studies
Syllabus for pre-Ph.D. Examination
Paper II
Sub: Security Analysis and Portfolio Management
(RAVI SANKAR.JETTI, Admin no: 16102002)

Time 3 Hrs Max Marks 100

Answer all the questions
Each Question Carries 20 Marks

N.B. Attempt all the questions, each question carries 20 marks.

1) a) Define capital market? Explain the instruments in capital market.

OR
b) What is a depository? Explain its role in detail.
2) a) Explain the process of investment.
OR
b) How to calculate NIFTY? Explain.
3) a) Define risk? Explain the types of risk.

OR
b) What is fundamental analysis? Distinguish fundamental analysis &technical analysis
4) " a)What are futures? ExPIain the terminology usgd in futures market.
OR
b) What are options? Explain the trading strategies using options.
5) a)What is behavioural finance? Explain the applications of behavioural finance.
OR

b) Discuss the observations of behavioural finance.




Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies
Syllabus for pre-PhD Examination

SERVICES MARKETING & CRM
(Seereddi Shravya -Admn.18101003) ~

Unit — I: Introduction to Services Marketing: Importance and characteristics of Services: Growth
of Services Sector; Services in the Indian Economy; Services Strategy.

Unit — II: Marketing Research; Consumer Behaviour and Buying Decision Process —
Organization Buyer Behaviour — Market Segmentation and Targeting. Market Segmentation and
Services Positioning; Service Demand Management Designing and Managing Service Product.

Unit — OI: Service quality Management: Service Quality Audit — GAP Model of Service
Quality— Total quality Services Marketing — Service Excellence, Pricing of Services — Pricing
Strategies Linked to Value Perceptions. '

Unit — I'V: Service Distribution — Managing Physical Evidence — Internal Marketing- External
Marketing: Word of Mouth Communication. Interactive Marketing- of Moments of Truth -
Service Deficiencies - consumer Grievance Recovery Strategies.

Unit — V: Management Customer Relationship Management : Elements of CRM — CRM Process
— Importance of CRM. — Planning and Managing CRM Programme — Concept of Customer
[‘oyalty— Customer Retention Strategies — CRM in services.

-
3

References:

1. K.Rama Mohana Rao: Services Marketing, Pearson Education, New Delhi.

2. Valeri Zeithmal and Mary Jo Bunter: Services Marketing, Tata McGraw Hill, New Delhi.
3. Apte — Services Marketing, Oxford University Press.

4. Bhattacharya: Servies Marketing, Excel Publishers.

5. Christopher Lovelock: Services Marketing, Pearson Education, Delhi.

6. Ravi Shanker: Services Marketing: Indian Perspectives. Excel Publishers.

7. Christian Gronrose: Services Management and Marketing, Maxwell Macmillan.

8. Kenneth E.Clow & David L.Kurtz, Servies Marketing, Wiley India, New Delhi.

9. S.L.Gupta, Marketing of Services, Wisdom Publication.
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Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies
Pre-PhD Examination
Sub: Services Marketing & CRM .
(Seereddi Shravya -Admn.18101003)
Max Marks: 100 Time 3 hrs.
N.B. Attempt either and or questions, each question carries 20 marks.
1).a. Define services marketing? Explain the importance and characteristics of services?
(Or)
b. Discuss the growth of Service sector?
2).a. Explain about Consumer Behavior and buying decision process?
(Or)
b. Discuss the market segmentation and targeting? Explain various market segmentation strategies?
3).a. What is service quality management? Explain about GAP Model of service quality?
(or) ; L )
b. Discuss about pricing of services? Explain various pricing strategies?
4).a. Differentiate between internal and external marketing?
(or)
b. Explain about consumer grievance recovery strategies?
5).a. Define Customer Relationship Management? Discuss the importance of CRM?
(or)

b. Explain about various Customer Retention Strategies?




Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies

Syllabus for pre-PhD Examination

SERVICES MARKETING & CRM

(Pilli Vijaya Durga Devi -Admn.18101005)

Unit — I: Introduction to Services Marketing: Importance and characteristics of Services: Growth
of Services Sector; Services in the Indian Economy; Services Strategy.

Unit — II: Marketing Research; Consumer Behaviour and Buying Decision Process —
Organization Buyer Behaviour — Market Segmentation and Targeting. Market Segmentation and
Services Positioning; Service Demand Management Designing and Managing Service Product.

Unit — III: Service quality Management: Service Quality Audit — GAP Model of Service
Quality— Total quality Services Marketing — Service Excellence, Pricing of Services — Pricing
Strategies Linked to Value Perceptions.

Unit — IV: Service Distribution — Managing Physical Evidence — Internal Marketing- External
Marketing: Word of Mouth Communication. Interactive Marketing- of Moments of Truth -
Service Deficiencies - consumer Grievance Recovery Strategies.

Unit — V: Management Customer Relationship Management : Elements of CRM — CRM Process
— Importance of CRM — Planning and Managing CRM Programme — Concept of Customer
Loyalty— Customer Retention Strategies — CRM in services.

References:

_K_Rama Mohana Rao: Services Marketing, Pearson Education, New Delhi.

_Valeri Zeithmal and Mary Jo Bunter: Services Marketing, Tata McGraw Hill, New Delhi.
. Apte — Services Marketing, Oxford University Press.

. Bhattacharya: Servies Marketing, Excel Publishers.

. Christopher Lovelock: Services Marketing, Pearson Education, Delhi.

_Ravi Shanker: Services Marketing: Indian Perspectives, Excel Publishers.

_Christian Gronrose: Services Management and Marketing, Maxwell Macmillan.
Kenneth E.Clow & David L.Kurtz, Servies Marketing, Wiley India, New Delhi.

. S.L.Gupta, Marketing of Services, Wisdom Publication.
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Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies
Pre-PhD Examination

Sub: Services Marketing & CRM -

(Pilli Vijaya Durga Devi -Admn.18101005)

Max Marks: 100 Time 3 hrs.

N.B. Attempt either and or questions, each question carries 20 marks.
1).a. Define services marketing? Explain the importance and characteristics of services?
(Or)
b. Discuss the growth of Service sector?
2).a. Explain about Consumer Behavior and buying decision process?
(Or)
b. Discuss the market segmentation and targeting? Explain various market segmentation strategies?
3).a. What is service quality management? Explain about GAP Model of service quality?
2 (or) E s
b. Discuss about pricing of services? Explain various pricing strategies?
4).a. Differentiate between internal and external marketing?
(or)
b. Explain about consumer grievance recovery strategies?
5).a. Define Customer Relationship Management? Discuss the importance of CRM?
(or)

b. Explain about various Customer Retention Strategies?
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Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies
Syllabus for pre-PhD Examination
Paper I1

RETAIL MANAGEMENT

(Rachagundla.Ra'a,Admin No.18101006) -

Objective: to enlighten the students with the Concepts and Strategies of Retailing

UNIT-1
Concept of retailing — retail development — types and functions of retailers — multi channel retailing —
organized retailing in India — special characteristics of retailing services retailing Global retailing

UNIT -II
Retail strategy: market strategy — retail formats and target market selection — building sustainable
competitive advantage — growth strategies — strategic retail planning process-retail life cycle.

UNIT-III
Retail location — types, location opportunities — selection of location and Site analysis - financial strategy

— strategic profit model — setting and measuring performance objectives- retail service quality.

UNIT-1V
Store layout and design, store operations and inventory management merchandise planning and control,
buying merchandise — developing assortment plan.

UNIT -V ’ ‘ e ‘

S s 3 . 2 : s -
Retail pricing strategy, category management, customer services — retail branding- promotional strategies
—advertising, sales promotion, store atmosphere.

REFERENCES
1. Sheikh and Kaneez Fatima, “Retail Management™, Himalaya

Publishing House, Mumbai, 2012

2. AJ. Lamba:"The Art of Retailing”, Tata McGraw Hill Education

Pvt. Ltd. New Delhi.201 1

3. Sivakumar, A, “Retail Marketing™, Excel Books, New Delhi, 2007

4. Swapna Pradhan, “Retail management”, Tata McGraw Hill

Education Pvt. Ltd. New Delhi, 2012

5. Berman Barry, Joel R. Evans and Mini Mathur, “Retail

Management-A Strategic Approach”, Pearson Education, New

Delhi, 2011.

6. Chetan Bajaj RajnishTuli, Nidhivarma Srivastava:”Retail

Management”, Oxford University Press, New Delhi, 2012.

7. Gibson G Vedamani, “Retail Management”, Jaico Publishing

House, New Delhi.

8. Dunne: “Introduction to Retailing”, Cengage Learning, NewDelhi, 2013 (Case Studies are
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Adikavi Nannaya University, Rajamahendravaram
Department of Commerce and Management Studies

Pre-Ph.D Examination
Sub: Retail Management
(Rachajundla-Raja-Admu: 18101006)

Max Marks: 100 Time 3 hrs.

N.B. Attempt either and or questions, each question carries 20 marks.
1).a Define retailing? Explain types and functions of retailers?
(or)
b. Discuss the special characteristics of Retailing, Service Retailing and Global Retailing?
2).a. Explain the strategic retail planning process?
(or)
b. Explain about retail formats and target market selection?
3).a. What is retail location? Explain about types and opportunities of location.
(or)
b. What is strategic profit model? Explain its significance?
4).a. Discuss the importance of store layout and design?
(or)
b. Explain about store operations and inventory management?
5).a. What is retail pricing strategy? Explain the different pricing strategies?
(o) |

b. What are promotional strategies? Explain various types of promotional strategies used in
Retailing?
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Paper-l[ Persona cll Sales
Model Question Paper ;
(Venkataramana Karri, Admn. No. 18101008)
0 Txchhrs

11 questions. Each question carries 20 marks.

ersonal Selling and describe its nature an

/ at is Sales Management? Explain different typesof sellin
‘?I?inithe'funcﬁ()ns ofa Sales Executive. '
. | [or]
’Descnbe different types of Sales departments.
ffercntlate Sales Potential and Market Potentlal How do you analysc

Mai'ket Potential?

[or]
Explain different techniques of Sales Forecasting,
1a1n dlﬂ‘erent typ&s of Sales Quotas |

| . eb)’{" Exp]am the steps involved in the Selection of Sales Personnel,
jat) How do you evaluate the performance of Sales Personnel? ~ ;

) Write a note on the Ethical aspects of Personal Selling.




